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Gwent Wildlife Trust

Marketing Officer
Title: Marketing Officer
Contract:  Permanent full-time contract
Reports to: Head of Fundraising and Communications
Responsible for: Volunteers
Location: Gwent Wildlife Trust HQ
Salary: £22,744 - £24,230 
Closing date for applications: Sunday, 20th June (Interviews to be held Friday, 25th June.)

At this critical moment for nature’s recovery in Wales, Gwent Wildlife Trust is recruiting for a driven Marketing Officer, to lead on all marketing and communications related to building long-term support, engaging and inspiring people of all ages to take action for wildlife through events and membership. If you are digital marketing savvy, driven by your values and an enthusiastic and inspiring communicator, this role will provide enormous opportunity to make a highly significant contribution to nature conservation in Wales. You’ll need to be able to plan and work effectively across teams, with a diverse range of people and continually update your skills and knowledge in a dynamic environment.

About Gwent Wildlife Trust

Gwent Wildlife Trust is the leading conservation charity in Gwent, working for the wildlife and people of our rich and varied landscape. For over 50 years, we have been protecting wildlife and working to educate, influence and empower people to understand and care about their local environment. We manage 33 Nature Reserves and are supported by hundreds of volunteers and a growing membership of over 8,500 people. Our key strength lies in our knowledge of and connections to our local communities in Gwent. We believe that a healthy wildlife-rich natural world is valuable in its own right and is also the foundation of our wellbeing and prosperity; we depend on it and it depends on us.

We are one of six Wildlife Trusts in Wales and 46 in the UK, each working to make their local area wilder and make nature part of life, for everyone.

Our fundraising 

Our funders and supporters, whether grant-making trusts, local authorities, individuals, businesses or community organisations, are absolutely vital. We’re entirely funded through grants, membership subscriptions, legacies and donations and have developed a good reputation for our project delivery, campaigning and influencing over many years. 

Our supporters are united with us in a shared desire to reverse the tragic decline in wildlife and degradation of natural habitats in Wales, by helping nature to help us: with tackling climate change, improving our health and wellbeing and growing food sustainably. Over the last few years we’ve already secured major funding to support a renewed strategy, and now we’re looking to sustain and grow this success further to enable us to have even greater impact towards our mission.

The Post

The Marketing Officer works within the Fundraising and Communications team, which is responsible for raising Gwent Wildlife Trust’s unrestricted funding, developing our membership and engaging people throughout Gwent in our activities, projects and campaigns.  Income from individuals are vital funds that enable our work, with income from regular annual and monthly membership subscriptions making up around a quarter of our annual income.

Reporting to the Head of Fundraising and Communications and working closely with officers across the Trust, the Marketing Officer will agree plans and lead on the delivery of activities to recruit new members, most significantly through face-to-face (by supporting a team of membership recruiters) and via our website, (through user journey optimisation, social media and email campaigns). Working alongside the Senior Press and Communications Officer and with creative design support, the Membership Marketing Officer will develop and deliver effective digital campaigns that inspire wildlife enthusiasts in Gwent to connect with us and join the Trust as a member. 
Local wildlife events, including identification courses, open days, walks and talks, are an important part of our service delivery in the region, connecting our members with our work and inspiring and educating more people to understand their local wildlife and the part they can play in nature’s recovery.
Overall purpose  

· To build long-term support for nature’s recovery in Gwent, by marketing membership and connecting wildlife enthusiasts with our programmes and services in the local area.
Main responsibilities
Working within the Fundraising and Communications team, to play a key role in the development and delivery of GWT’s membership and events promotions and campaigns, building support for our cause by:
· Leading on the use of GWT’s website and other digital media to market membership:
· Analysing Wildlife Trust and other sector campaigns and promotions, tailoring and delivering these in Gwent (e.g. 30DaysWild, 30 by 30, winter sales)
· To engage and nurture warm contacts to inspire further support through our digital communications (e.g. email)
· Working with the comms team and creative agency to deliver effective Social Media and other online promotions and campaigns for membership
· Working with wider team, volunteers and external partners to develop and promote an appropriate and engaging programme of wildlife walks, talks, courses and other events, as restrictions permit, to meet the needs of our current members and engage potential new members in our work;
· Working with a specialist Wildlife Trust membership recruitment team (SWWFL), to support the delivery of effective face-to-face recruitment activity with:

· Ongoing training in GWT’s vision, mission, values, strategy and projects and helping ensure membership recruiters feel a valued part of our team

· Creation and supply of effective and appropriate branded merchandise
· Personally leading on larger event bookings/exhibition stand design and set up where GWT have a significant presence 

· Researching and developing opportunities to recruit new members through local partnerships (e.g. with local businesses) including through SWWFL team
· Realising opportunities to build support through other available channels for membership marketing including other Wildlife Trust recruitment, local press, online media and direct mail
· Maximising use of GWT’s membership database/CRM, UK-level insights and other sources to inform all GWT’s marketing related to recruitment/fundraising

· Personally undertaking membership recruitment at GWT events where required
· Ensure that all processes related to your role, whether internal or through third parties, comply with relevant regulatory frameworks and standards, including: Fundraising, Health & Safety, Safeguarding, Data Protection in relation to supporters

· Contribute towards the development of an annual budget for your work and the annual core budget
· Read and abide by all of GWT’s Policies, Processes and Practices with particular reference to the Staff and Organisational Handbooks, HR Policies and Health and Safety Management System

· Develop and maintain good relationships with partners, volunteers and other stakeholders involved in membership
· Attend meetings of the Trust including but not limited to All Staff and One to One

· Carry out any other varied duties that may be required, appropriate to the nature of the post
· Promote membership of GWT and represent your work and GWT’s projects and campaigns in the media as required
PERSON SPECIFICATION

The qualities needed for this post are listed below.

(E – Essential; D – Desirable)
Experience

· 2 years or more working in a target-driven fundraising or sales environment (E)
· Recruiting and retaining members/regular charitable supporters (D)
· Delivering direct and/or digital marketing campaigns (E)
· Using social media to campaign/build a community/market a product, idea or cause (E)

· Using a marketing contact database/CRM incl. knowledge of GDPR (D)

· Planning and analysing online marketing activity using e.g Google Analytics, Insights etc. (E)

· Planning and delivering paid for social media promotions (D)

· Experience of working with designers and printers to produce digital or print Marketing Communications (E)
Skills
· Good communication skills - written and oral (E)

· Ability to work in a busy environment to deadlines, managing multiple priorities (E)
· IT literate (E) - Microsoft Office including Excel (E)
· Use of a marketing CRM, website CMS, Mailchimp/similar, Google analytics, social media insights (E)

· Using film and photo editing suites to create digital content (D)

· Excellent interpersonal skills: can build productive relationships and rapport, offline and online (E)

· Excellent time management and prioritisation (E)
· Full, clean driving license (D)
Knowledge and Qualifications

· Welsh language - reading, speaking and writing (D)
· Awareness of GWT’s work and that of the conservation and climate change movements (E)
· An understanding of good practice/legislation concerning fundraising, data protection and health and safety (D)
Personal Qualities 
· A high degree of empathy and a willingness to put others needs before your own (E) 
· A great team player, comfortable following and supporting others, or leading the group (E)
· Inquisitive and solutions focussed, always seeking to improve their teams work (E) 
· Creative and pragmatic in problem solving (E)
· Responsible attitude with good organisational and time management skills (E)

· Self-reliant with initiative and a mature, professional, flexible approach (E)

· Eager to learn and implement new skills for the role (E)
· A leader who exceeds expectations (E)
· A realistic optimist who will seek to solve perennial problems (E)  
· Driven by meeting objectives and achieving results (E)
· Completely comfortable promoting Gwent Wildlife Trust’s membership programme (E)
Candidates should be able to demonstrate commitment to equal opportunities and be able to work out-of-office hours occasionally. The post holder will be required to attend other meetings elsewhere in Gwent and occasionally elsewhere in the UK. 
To discuss this post informally, please contact Debbie Stenner on 07952 397653.
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